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THE BRAND FOR SMES

Since 1980, we have been providing in-depth knowledge, inspiring connections, and practical solutions for executives
and business leaders. Our network fosters cross-industry collaborations and innovative ideas for the SME sector.

We are more than just a magazine—we are the platform for entrepreneurial success! With a strong commitment to
quality, we engage discerning decision-makers who recognize the value of our premium offerings.

Since our management buyout in 2013, we have been an independent, mid-sized company. Our slogan, "Go for it!",
reflects both our mindset and that of our customers—forward-thinking decision-makers and entrepreneurs. Our close
customer relationships are built on understanding individual needs and delivering tailored solutions.

Small and medium-sized enterprises (SMEs) play a crucial role in the economy. At impulse, we celebrate their innovative
spirit and are committed to sharing their success stories.

In Germany, over 99.3% of all businesses are SMEs, providing approximately 60% of jobs. Discover how impulse puts
SMEs at the heart of economic innovation!

-.




TARGET GROUP / READERS

VERY HIGH-EARNING DECISION-MAKERS impulse readers are high-earning professionals with an average age of
51 and a net monthly income of €8.241. But where does this data come from? We know exactly who our readers are
—what industries they work in, the size of their companies, and the positions they hold. Most are managing
directors of small to medium-sized enterprises (SMEs). By combining data on company size, industry, and employee
numbers, we calculate their average earnings using the ,GmbH Managing Director Compensation” study by BBE
Media. This audience is extremely attractive to advertisers. Why? Because entrepreneurs don't just invest in their
businesses, they also value quality in their personal lives. From lifestyle products to luxury goods, they are both
business-to-business (B2B) and business-to-consumer (B2C) buyers rolled into one.

@ NET MONTHLY

WOMEN MAN INCOME
director” :
Board By comparison:
Partner 93% Only 56% of readers* of other
Employees business titles are owners,
OWNER, MANAGING Employees directors, Leit. employees
DIRECTOR AND -
PARTNER

Quelle: *AWA 2023 bei brandeins, Capital, manager magazin, Wirtschaftwoche



COMPARISON OF INGOME

@ Personal net income / month in euros
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impulse *  manager magazin ** brand eins *** Capital ** WIWO ** HBM ***

Comparison of personal net income / month of readers of selected magazines. Sources:
*impulse’s own customer data analysis, **AWA 2024; ***ma 2024 II



ISSUES 2026

Month Main-topic pu?o?itci:\:iin cIoI:;\Igezlgte pr?n(et?r?;i?;es D(?SI:)vei;glls-\d
February Prioritizing 29.01.2026 09.01.2026 14.01.2026 16.01.2026
March Automation with Al 26.02.2026 06.02.2026 11.02.2026 13.02.2026
April Growth without chaos 26.03.2026 06.03.2026 11.03.2026 13.03.2026
May Stay healthy 30.04.2026 10.04.2026 15.04.2026 17.04.2026
June Leading without drama 28.05.2026 08.05.2026 13.05.2026 15.05.2026
July To acquire customers 25.06.2026 05.06.2026 09.06.2026 12.06.2026
August tba 30.07.2026 02.07.2026 09.07.2026 10.07.2026
September tba 27.08.2026 07.08.2026 12.08.2026 14.08.2026
October tba 24.09.2026 04.09.2026 11.09.2026 11.09.2026
November tba 29.10.2026 09.10.2026 14.10.2026 16.10.2026
December tba 26.11.2026 06.11.2026 11.11.2026 13.11.2026
January tba 10.12.2026 12.11.2026 19.11.2026 20.11.2026

* editorial changes reserved. booking deadline is also the date of withdrawal. Topics featured in the magazine and
an updated overview can be found here: www.impulse.de/mediadaten
The exact topics will be finalized three months before the publication date.

You will receive further news via our monthly newsletter: www.impulse.de/mediadaten


https://www.impulse.de/anmeldung-anzeigen-newsletter

ADVERTISING FORMATS

1/1 page bleed
210 x 265 mm

2/1 page
420 x 265 mm

2/3 p. high bleed.

133 x 265 mm

2/3 p. wide bleed
10x 176 mm

1/2 p. high bleed
102 x 265 mm

1/2 p. wide bleed
210x 132 mm

1/3 p. high bleed
73 X265 mm

1/3 p. wide bleed
210x 87 mm

1/4 p. high bleed
53 x265 mm

1/4 p. wide bleed
210x 63 mm

Side size: 210 x 265 mm
Type Area Formats: Available upon request

Trimming edge: 3 mm at the top and bottom, 5 mm on
the inner and outer edges

Live Matter Safety Margin: At least 5 mm from the
trimming edge. Illustrations are not binding for the ad
placement

Printing Color Profile: ISOcoated v2_300%

For detailed specifications, please refer to www.eci.org.
The color profile can be downloaded: via this Link

File Format: Please provide files in PDF/X-3 standard. at
anzeigen@impulse.de


http://www.eci.org/_media/downloads/icc_profiles_from_eci/eci_offset_2009.zip

ADVERTORIALS

CREATIVE, INFORMATIVE AND EMOTIONAL: We create customized advertorials designed to resonate with your
target audience. Your products and services are presented in a unique and engaging layout, tailored specifically to
your needs. Our tailor-made texts effectively convey your brand message, while sparking interest and evoking
emotions. The entire production process is carried out in close collaboration with you, ensuring your vision is fully
realized. Whether you prefer to use existing photo material or require a bespoke photoshoot, we'll work according
to your wishes to deliver the perfect result.

ANZEIGE Advertorials are advertising pages or sections and must be clearly labeled as
advertisements.

Espenses

Advertorials are billed at the applicable page rate and are included in the
annual account statement. If layout assistance is needed, we are happy to
support you. A separate charge will apply for typesetting costs.

Ehgélh&f o Brama ottt ol Price example for a full page advertorial:
in Standort Deutschland ENGELHARD 1/1 page: 12.900,- Euro (discount and AE-eligible)
F i Layout costs: 1.400,- Euro (not discountable or AE-eligible)

Total amount: 14.300,- Euro (plus VAT)

4200 e e rie CREATION COSTS LAYOUT COSTS

“““““““““ (incl. concept, text and layout, (Delivery of all raw material)
excl. image rights and photo

productions)

2/1 page 2.000
2/1 page 3.500
1/1 page 1.400
1/1 page 2.500 1/2 page 200
1/2 page 2.000 .
Pag timing 3 weeks before
timing: 4 weeks before ,
closing

closing



DIGITAL

impulse.de is the portal for entrepreneurs—designed for everyone looking to take their business to the next level. It
provides valuable tips on employee management, the latest insights into legal matters and taxation, strategies for
attracting customers, and practical advice for managing day-to-day office tasks more efficiently.

[ ...

Netzwerk und Know-how fiir Unternehmer

Selbstmanagement Personal Marketing Organisation Finanzen Strategie Themenwochen Downloads

Umsatzsteuervoranmeldung

Elster-Anleitung fiir die
Umsatzsteuer — Schritt
fiir Schritt

Muss ich eine
Umsatzsteuervoranmeldung abgeben -

und wann? Und wie muss ich das
Formular auf der Elster-Plattform

Raus aus der Dopamin-Falle — fiir mehr Fokus und ausfullen? Eine Anleitung.
weniger Ablenkung
Piiing! Ah, ich check fix das Smartphone! Und da - ein Keks, lecker! Unzahlige Reize am

Tag lassen uns Dinge tun, die wir doch lassen wollten, Wie Dopamin-Detox hilft, ungute
Gewohnheiten zu dndern.

Dopamin-Detox




WEBSITE TRAFFIC

Page impressions / month Users / month

Social media fans

Our target-audience: Decision makers

J Owners J Managers / Leaders

J CEOs ] Entrepreneurs

] Board members ] Founders

Newsletter contacts



DIGITAL USERS

Sociodemographics
Gender
48%
Women

52%
Men

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

0%
16-24

4%

25-34

Age

46%

34%

16%

35-44 45-54 55+

Quelle: Besucherbefragung Uber AudienceProject auf impulse.de (Januar-Februar 2024); Fallzahl n=478 (Grafik links), 424 (Grafik rechts)



DIGITAL USERS

More than half of the visitors hold a university or college degree, and 45% of respondents have a gross household

income exceeding €100,000.

250
200
150

100
0
50 8%

21%

0
(Fach-)Hochschulabschluss Abitur Fachabitur

Personen 261 97 40

“What is your highest level of general (school) education?”

11%

Realschulabschluss

54

4%

Hauptschulabschluss

21

200
180
160
140
120 26%
100

80

60

40 6%

20 1%

0
<19.999€ 20.000-39.999€ 40.000-74.999€

Personen 5 23 103

"What is your annual gross household income?"

22%

75.000-99.999 €
88

45%

>100.000€
176

Quelle: Besucherbefragung Uber AudienceProject auf impulse.de (Januar-Februar 2024); Fallzahl n=478 (Grafik links), 424 (Grafik rechts)




DIGITAL USERS

Over 84% rate impulse.de as above average or better and 77% visit impulse.de regularly

300
250
200

150 26%
100
50
0

Hervorragend
Personen 116

,How would you rate this website?"

58%

Uberdurchschnittlich
266

15%

Durchschnittlich
69

0%
Unterdurchschnittlich
2

0%
Sehr schlecht
1

250

200

150

100
12%

50

0

Erster Besuch
Personen 58

»~How often do you visit this website?“

22%

Téaglich
107

43%

Weéchentlich
214

15%

Monatlich
76

8%

Seltener als 1mal/ Monat
40

Quelle: Besucherbefragung Uber AudienceProject auf impulse.de (Januar-Februar 2024); Fallzahl n=478 (Grafik links), 424 (Grafik rechts)




SPONSORED POST

Metzaei b e Know-Fo 10F Uncern ehiver

THE SPONSORED POST is particularly suitable for products and services that
require explanation and is published as a fully featured, clearly labeled
article on impulse’s online channels. It offers an ideal platform for

Wie Sie mit Dienstradleasing Talente

gewinnen communicating with B2B readers and linking to checklists, whitepapers, or

Die Amralabeks eines Acbehgebers hirgt immer m .&J'u! b Was
Arbergabendz und n

logins for trial versions.

Specifications

Duration: 24 hours on the homepage, afterwards placementin the relevant section. SEO-relevant
for 1 year, with content remaining accessible beyond this period. Includes newsletter distribution
and social media promotion.

Headline: Maximum 48 characters, can be one or two lines.
o Teaser / Teaser: Minimum 96, maximum 250 characters.
Ein Benefit far ale Introduction: Body text: Minimum 600, maximum approx. 5,000 characters (the text
S i ik o n may slightly exceed this limit if necessary). If two images are included, a

minimum length of 1,500 characters is required.

s e Content text Minimum 600, maximum approx. 5,000 characters (the text may exceed
E.'hn;.m.. e this limit if necessary). For posts with two images, a minimum length of
Bt Vi s B Ao bl 5. St : 1!500 characters is requn‘ed

Subheadings: max. 60 characters

Links: NoFollow

Images / Graphics 1200x675 px, landscape format, videos can also be embedded

The text will be labeled as an advertisement and "Sponsored Post." We require
» - approximately 10 business days lead time for creation and approval cycles. The
Woran man einen guten Dienstradisasing.Anbleter publication date will be scheduled in coordination with the client.

erkennt

Keln Winder, diss dlc Kachirane nach Disnsradiasing e oy biler wind Tes
ekt man auch sk dem Marit — inumer mehr Arbicber bublen um Bonden. Doch

Reporting: prepared by us.



SPONSORED POST

Selbstmanagement  Fersoral  Marketing  Organisation  Fnanzen  Strategie

Wie Sie Angebote individueller gestalten
— und so mehr verkaufen
Erkldrungsbedinttige Produkte und hoher Wetthewerbsdruck erschweren oft den Vertrieb.

Daher gill es, Angebote ingividuelier 2u gestalten Und emotional auffuladen. Mit siner Soltware
Klappt das leich,

. i 2023, 06002 Ubr

Vertriebler und Geschift

lischen Unternehmen

sodass der Mehswert dor Ang

endlose Rikcldragen,

om, die Dir mit nur wenigen Klicks
1 Exklirungen, persiinlich aufbereiter,

These Sponsored Post Packages can be booked with impulse.de

Features SP-Basis SP 1.000+ SP 1.500+ SP 2.000+
Publication on impulse.de v v v v
Placement on the homepage (at least y , , ,
24h)
Placememt on impulse Newsletter v v v v
SEO-effective v v v v
Placement on impulse Social-Media-
- v v v
plattform
Teaser Ad auf impulse.de - - v v
. Headline and . . .
SEO-Check for the Article detailed detailed detailed
Teaser
Active promotion on impulse channels 4 6 8 10
Scope (character count) max. 3.000 max. 6.000 max. 6.000 max. 6.000
. . Additionally Additionally Additionally Additionally
Concept & creation by impulse bookable bookable bookable bookable
None
Guaranteed views for the article (typically around 1.000 1.500 2.500
500 views)
Price 3.000 Euro 4.990 Euro 7.900 Euro 9.900 Euro

Refresh

from 1.200 Euro




BRAND HUB / DOSSIER

1l
i
4

Warum das Schreiben mit der Hand
kliiger macht - und sogar gliicklicher

EHgI;I'H'ERM]QW

Leuchtturmigr7 - Global Player Vomn Werbemittel zum Das Original Bullet Journal

und familiengefiihrte Markenbotschafter m
e Sk it "
etz

Premium-Marke aus
Norddeutschland

| Markenbotschafter Notizbuch
i Logadesign mitIndiiduelier Pragung

Change jeurmal
Wie Sie Mitarbeitern bei der Denken mit der Hand — Zuriick Unkompliziert besser
Selbstorganisation helfen und zur Handsehrift organigiert
die Bindung stirken e -

THE BRAND HUB is a special feature for native customer
content, providing you with the opportunity to deliver your
advertising message precisely and exclusively to your target
audience through this central content marketing element. It
consists of multiple sponsored posts, bundled into a dedicated
microsite as a dossier, available over an extended period and
organically distributed across impulse channels. Thanks to its
high-quality content, the BRAND HUB enjoys strong acceptance
within the target audience. This premium format is seamlessly
integrated into the editorial environment in a native manner.

Duration: Minimum duration: 2 months

Content: 4 Sponsored Posts with external linking

Features: Dedicated landing page, no third party advertising. Co-
branded, native teaser on the homepage, key visuale
teaser and headline, costumizable teaser buttom
elements, content remains available beyond the
campaign duration, reporting of Key KPIs, SEO-effective.

Price: from 23.800 Euro

Podcast: Sind nurim Zusammenhang mit einem Brandhub
buchbar

Price: 25.000 (4 Folgen)

Our content specialists are happy to assist you in creating
sponsored posts (price available upon request)



NEWSLETTER

Keyfacts Entr.epreneuriaI-NewsIetter Fihren-Newsletter Text-Newsletter
~impulse am Morgen“

Recipient appr. 18.000 appr.18.000 appr.12.000
Release schedule Mo-Wed-Fri Tue Thu
@ Open rate approx. 40% approx. 40% approx. 40%
Single dispatch 2.900 Euro 2.900 Euro 1.900 Euro
Package prices 5 5 4

. 7.490 Euro 7.490 Euro 5.900 Euro

Malllngs (Must be approved within 8 weeks) (Must be approved within 10 weeks ) (Must be approved within 8 weeks)

Submissen of all

materials No later than 7 business days before the newsletter send-out date

Text/Image Ad and

Banner-Ad Banner-Ad Banner-Ad

Bookable formats

Combination bookings possible, delivery and reservations are arranged upon request

Photo/Text-Ad Banner Ad
Graphic: Graphic:

520 x 217px, max. 600 x 250px, max.
1 SOkb Mehr Zeit Fir wertschépfende AuFgaben I _ 1 OOkb

Der Wegweiser zur Automatisierung

van Prozessen ganz ohne IT-Skills!
Nachhaltig wirtschaften mit Kl und Daten E 9ans

1 .
imrmer mehr Unternehmen betrachten die erfolgreiche Limsetreng H ea d I I n e .

won Machhalugkest als entscheidenden Wenbewerbsfalnor., econsc

2eigt [hnen, wie See mit kinsticher Inseligenz und Daten efalgreich m ax. 45 Ze i C h e n ,

nachhaltg wirtschafien.

Text: max. 220 Zeichen
short CTA + URL




NEWSLETTER READERS

Position in the company

60 51,1
40 35 37.1
22,5 . 20,6
20 11 108 9
4,5 37
bé\\ 0&‘% Q}*\Q B FUhren NL
N X
58 &2 & m U-NL
N & &8
@Q \o"’® x° H Texten NL
& & o
e S N :
o & & N
& N ?s\% $'z§‘
Number of employees in the company
70 62
60
50 42
40 35,5
27 27
30 18 22,1 20 19,5
20 13,3 11
. H =
0 I
1-10 11-100 100 - 1000 ber 1000

B Fihren NL ® U-NL ™ Texten NL

All data in percentage



CONTACT

Impulse Medien GmbH SALES TEAM
Paul-Dessau-Str. 3A Print and Online

D-22761 Hamburg media@impulse.de
+49 151 5240 3102

CEO:
Dr. Nikolaus Forster

Order Placement media@impulse.de

Printing Material anzeigen@impulse.de
Frequency of 12 times a year (10 regular issues +
publication 2 impulse kompakt with newsstand

delivery)

First day of sale

Annual price

Number of copies
sold regular issue

Range reg. issue

Sold copies
kompakt issue

Range kompakt

Zahlungsbedingungen: Geschaftsbedingungen:

Rechnungen sind am Erstverkaufstag der Ausgabe fallig, in der die Anzeige veroffentlicht wird. Fur die Abwicklung von Auftragen gelten die Zahlungs- und Geschéftsbedin-

Es gelten die Zahlungsbedingungen laut Rechnung. Bei Uberschreitung des Zahlungsziels gungen, die beim Verlag zu beziehen oder unter impulse.de/mediadaten
werden alle weiteren offenstehenden Rechnungen sofort fallig, unabhangig von den friher einzusehen sind. Aufgrund steuerlicher Vorschriften bitten wir bei Auftragser-
gewahrten Zahlungs- zielen. GemaR den geltenden Allgemeinen Geschéftsbedingungen teilung um Angabe der Steuernummer und / oder der Umsatzsteuer-ID. Die in
werden Verzugszinsen in Hohe der bankublichen Zinsen fir Dispositions-Kredite berechnet. dieser Preisliste aufgefuihrten Angaben kénnen unterjahrig aktualisiert werden;

den jeweils letzten, verbindlichen Stand dieser Preisliste finden Sie unter:

impulse.de/mediadaten

CAMPAIGN & AD MANAGER
Online and Special
Cathleen Kliche
kliche.cathleen@impulse.de
+49 171 972 3727

Last Thursday of the month

1.298 Euro / year (Jan 2025)

4,000 (Jan 2025)

8,500 (Jan 2025)

15,000 (Jan 2025)

19,000 (Jan 2025)

WISSEN, WAS ZAHLT
Geprifte Auflage
Klare Basis fur den Werbemarkt

*Informationsgemeinschaft zur Feststellung der
Verbreitung von Werbetragern e.V.

**Die Sonderausgaben impulse kompakt

HQWH%QWW-Auﬂagenkontrolle.



impulse kennenlernen

impulse.de

Uber uns

Shop
Akademie

Browserapp

impulse folgen

Facebook

Instagram

LinkedIn

YouTube

Xing


https://de-de.facebook.com/impulse/
https://www.instagram.com/impulse.medien/?hl=de
https://www.xing.com/companies/impulsemediengmbh
https://www.youtube.com/@impulsemedien/videos
https://www.linkedin.com/company/impulse-medien/
https://shop.impulse.de/
https://bc-v2.pressmatrix.com/de/profiles/a837ebde1e43/editions
https://akademie.impulse.de/
https://www.impulse.de/
https://www.linkedin.com/company/impulse-medien/
https://www.youtube.com/@impulsemedien/videos
https://de-de.facebook.com/impulse/
https://www.xing.com/pages/impulsemediengmbh
https://www.instagram.com/impulse.medien/?hl=de
https://www.impulse.de/ueber-uns
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